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Logic of e-commerce enablement in the online sale of county wide
agricultural products: Basic scenario and operating mechanism

CUI Kai

( Rural Development Institute Chinese Academy of Social Sciences Beijing 100732  China)

Abstract: In the upstream practice of agricultural products at the county level market subjects carry out
entrepreneurial business activities that adapt to the application environment of e-commerce transform passive
adaptation to technology and business model into active application and constantly realize the adjustment and
update of dynamic capacity which can be regarded as the process of e-commerce enabling. Based on the case
study of Xiushan in Chongqing the county government provides basic support for e-commerce enablement by
building agricultural products upland system and improving e-commerce training model. Entrepreneurial
learning diversified cooperation market scale enhancement and the maintenance of market subjects’
adaptability to technology and industrial environment are the operating conditions of e-<commerce enablement. As
the result of the formation of endogenous driving force of market entrepreneurship e-commerce enablement is
embedded in the behavior set of market subjects emphasizing process continuity subject interaction and
environmental adaptability. Based on the logic framework of enabling e-commerce the study puts forward policy
suggestions to promote the development of county-wide e-commerce centering on strengthening the cooperation
between market players to create a product uplink service system with division of industry to enrich the
marketing methods to reasonably guide local consumption and to jointly conducts R&D and uses good data
resources by multisectors’ cooperation helping agricultural specialty products to rise thereby.

Key words: county e-commerce; agricultural products online sale; e-commerce enablement; seryice

system; innovation and entrepreneurship



